
Sectors partners work in

Number of partners

Food Production

Food processing

Food access or consumption

Food Aggregation

7

3

2

1

Populations served by partners

Number of partners

Urban populations

Families with low income

Infants and children

Rural populations

Senior citizens

Women

Chronically ill and people with disabilities

Minority families

Beginning farmers (farming for 10 years or less)

Established farmers (farming for more than 10 years)

Other (all, food banks, unhoused, small non-rural communities)

Refugees

Formerly incarcerated people

None of the above

Residents of tribal lands/reservations

6

5

5

5

5

5

4

4

2

2

2

2

1

1

1

2024 VALUE CHAIN COORDINATOR PARTNER SURVEY
RESPONDENT CHARACTREISTICS

Race or ethnicity of respondents

Number of partners

White

Black/ African American

6

1



Social media use

Number of partners

Facebook page

Instagram account

Farm, business or organization website

None

Other

6

3

2

1

1

Sum of Facebook followers 2023

26K

Sum of Instagram followers 2023

3K

Results of working with a VCC

Number of partners

Increase cooperation with local food buyers

Increase gross sales

Increase cooperation with community groups or supporters from the co…

Access new markets

Increase cooperation with farmers

Increase local food purchases

Increase the ability to offer healthy food to low income/low food access …

Increase net margin/profitability

Increase production/supply

Start purchasing local food

Become food safety approved/certified

Implement more environmentally sustainable animal husbandry practice…

Increase the number of acres under environmentally sustainable farming …

Increase the number of environmentally sustainable farming practices m…

Other

7

7

5

4

3

3

3

2

2

2

1

1

1

1

1



Large-scale purchasers of food

6 (85.71%)

1 (14.29%)

No

Yes

2023 farmer local food sales

Sum of Farmer local food sales…

3M

Count of Farmer local food sale…

6

2023 buyer local food purchases

Sum of Buyer local food purchases…

415K

Count of Buyer local food purchas…

1



Greatest unmet needs of local food system

Number of partners

Food hub or food co-op

Marketing/Education/Awareness about local

Seasonality/consistency of supply

Middle of supply chain

2

2

2

1

Greatest strengths of local food system

Number of partners

Connections between buyer/sellers

People, their commitment/support

Communication

Relationships/Connections/Networking

2

2

1

1


